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Little Caesars Pizza 

IN THIS DOCUMENT I HAVE MADE SOME SUGGESTIONS AS TO HOW “LITTLE 
CAESARS” COULD EXPANT THEIR SOCIAL MEDIA AND BRAND. THERE ARE 
FIRST, THREE IDEAS TO IMPROVE THEIR PRESENCE ON SOCIAL MEDIA. 
THESE INCLUDE ADDING A SNAPCHAT ACCOUNT, MORE USEAGE OF TWITTER, 
AND MORE ADS ACROSS ALL SOCIAL MEDIA. I ALSO PUT TOGETHER A 6 
MONTH SOCIAL MEDIA PLAN FOR “LITTLE CAESARS.”  

  
TARGET AUDIENCE: Audience should be between the ages of 18-24, working class or in 
college. Mostly middle class and have some sort of college education or training in a trade. 
Should be people who like pizza but don't like or cant spend a lot of money on it. Should be 
active users of social media (Instagram, twitter, Facebook, snapchat). 

IDEA 1: Get a snapchat account. Snapchat is one of the main social media sites for potential 
customers in the 18-24 age range. It would be good for the Little Caesars brand and make the 
company more likable and relatable. There is also a wide range of things the company could do 
with an account. For example, Franchise Friday. Every Friday we could give the account to a 
different franchise and see a behind the scenes look about the day in the life of franchises in 
different locations and how things are done differently in different stores. We could also break 
out even more and do employee days, where a employee (most likely college age) will take over 
the account for a day and show their life as an employee at little Caesars but also their outside 
life (going to class, extracurricular’s, sports, etc…). I definitely think that the company should 
definitely consider Snapchat as a great source for new clients.  

IDEA 2: Improve the company’s Twitter page to increase exposure. Right now, the Little 
Caesars Twitter account is mostly just retweeting fans who love their pizza. While occasionally 
that is good, when it is done to much it gets boring. I think that Little Caesars should respond to 
fans more on twitter- A retweet is always great but people would rather have an interaction with a 
company. Find someone who can come up with funny lines or more than just a typical “thanks 
for your compliment, Karen.” The company should also get more involved on twitter by 
interacting with “haters” and other companies. some of the best exposure that companies have on 
social media comes when they respond with humor to people that don't like them or when they 
respond to other competitors.  
For example “Wendy’s.” 
 



 That simple twitter exchange went viral and got the Wendy’s brand lots of exposure. With 
social media it is the simple things that have to be done right and the users do all the rest. If we 
can get a more interactive Twitter account, I think the Little Caesars brand would definitely 
benefit greatly. It would allow for more interactions, retweets, exposure and finally customers.  

IDEA 3: Pay for more ad time on Twitter, Instagram, Facebook and Snapchat. In this social 
media age that we are living in today it seems like we cannot get away from ads. Ads on 
Facebook during videos, ads after you finish a snapchat story, even ads as you scroll through 
your twitter and instagram feed. If companies art using social media ads, especially when 
targeting college age people, they are missing a huge amount of potential sales. Ads could help 
because when someone is going to watch a Facebook video and a “Little Caesars” ad pops up 
they might decide that they are hungry for a “Hot and Ready” pizza that they can pick up on the 
way home from work or class. Of course because “Little Caesars” is only in select areas around 
the country these ads would have to be targeted to the people that live in these areas. Another 
benefit of running ads is that they can be run or targeted to people that are looking for your 
product. For example, if someone searched “pizza places near me” ads could be pushed towards 
that person looking for pizza. This could definitely help the brand because it is allowing people 
who are currently searching for pizza to get it from “Little Caesars.”I think that it would be a 
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very smart idea for “Little Caesars” to pay for ad space on social media. It would definitely help 
the brand get more customers. 

December 2017 

Kind of Media Day What is happening 

Snapchat 1,15,29 Franchise Friday- Looking in at  
a Little Caesars franchise 
(different one every time) 

Twitter, Facebook 4,8,9,11,15,19,22,26,27,29 $5 hot and ready promotions

Snapchat 5,9,14,16,22,23,29 Employee Takeover day- a 
employee takes over the 
snapchat for a day and shows us 
their daily routine

Facebook, Twitter, Instagram, 
Snapchat

Everyday Ads promoting the company, 
products, and brand overall  

Twitter Everyday More interactive with fans, 
haters, other competitors on 
Twitter

All social Media 27,28,29,31 Promote New years eve special- 
Buy two large pizzas, get a third 
large pizza for free



January 2018 

Kind of Media Day What is happening 

Snapchat 5,12,19,26 Franchise Friday- Looking in at  
a Little Caesars franchise 
(different one every time) 

Twitter, Facebook 4,5,9,11,12,13,19,20,24,26,27,30 $5 hot and ready promotions

Snapchat 5,13,18,20,22,25,27,30 Employee Takeover day- a 
employee takes over the 
snapchat for a day and shows us 
their daily routine

Facebook, Twitter, Instagram, 
Snapchat

Everyday Ads promoting the company, 
products, and brand overall  

Twitter Everyday More interactive with fans, 
haters, other competitors on 
Twitter

All social media 30,1 New Years Day special- Buy two 
hot and ready pizzas and get two 
sides for $10.00



February 2018 

March 2018 

Kind of Media Day What is happening 

Snapchat 2,9,16,23 Franchise Friday- Looking in at  
a Little Caesars franchise 
(different one every time) 

Twitter, Facebook 1,3,6,9,12,15,16,20,23,26,29 $5 hot and ready promotions

Snapchat 2,5,8,13,16,19,24,26 Employee Takeover day- a 
employee takes over the 
snapchat for a day and shows us 
their daily routine

Facebook, Twitter, Instagram, 
Snapchat

Everyday Ads promoting the company, 
products, and brand overall  

Twitter Everyday More interactive with fans, 
haters, other competitors on 
Twitter

All social media 6,7,8,9 Promote National Pizza day- Get 
two large two topping pizzas for 
the price of one

Kind of Media Day What is happening 

Snapchat 2,9,16,23,30 Franchise Friday- Looking in at  
a Little Caesars franchise 
(different one every time) 

Twitter, Facebook 3,6,10,13,17,20,24,27,31 $5 hot and ready promotions

Kind of Media



April 2018 

Snapchat 2,6,9,12,16,19,22,24,26,30 Employee Takeover day- a 
employee takes over the 
snapchat for a day and shows us 
their daily routine

Facebook, Twitter, Instagram, 
Snapchat

Everyday Ads promoting the company, 
products, and brand overall  

Twitter Everyday More interactive with fans, 
haters, other competitors on 
Twitter

Day What is happening Kind of Media

Kind of Media Day What is happening 

Snapchat 6,13,20,27 Franchise Friday- Looking in at  
a Little Caesars franchise 
(different one every time) 

Twitter, Facebook 1,5,9,13,16,20,23,27 $5 hot and ready promotions

Snapchat 2,5,10,14,18,20,23,26,30 Employee Takeover day- a 
employee takes over the 
snapchat for a day and shows us 
their daily routine

Facebook, Twitter, Instagram, 
Snapchat

Everyday Ads promoting the company, 
products, and brand overall  

Twitter Everyday More interactive with fans, 
haters, other competitors on 
Twitter

All social media 23,24,25,26,27 Fun Friday special- Come in on 
the 27 and get two hot and ready 
pizzas and get two more free



May 2018 

Kind of Media Day What is happening 

Snapchat 4,11,18,25 Franchise Friday- Looking in at  
a Little Caesars franchise 
(different one every time) 

Twitter, Facebook 4,8,9,11,15,19,22,26,27,29 $5 hot and ready promotions

Snapchat 1,5,7,12,14,17,21,25,28,31 Employee Takeover day- a 
employee takes over the 
snapchat for a day and shows us 
their daily routine

Facebook, Twitter, Instagram, 
Snapchat

Everyday Ads promoting the company, 
products, and brand overall  

Twitter Everyday More interactive with fans, 
haters, other competitors on 
Twitter

All social media 2,3,4,5 Cinco de mayo special- Come in 
between the hours of 3-6 on 
Cinco de Mayo and get a special 
large Taco pizza for $7


